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EXAMPLES OF INBOUND MARKETING

WH A T  I S  I N BOU N D
MA R K E T I N G ?



H OW I N BOU N D
MA R K E T I N G
WOR K S

HOW INBOUND MARKETING WORKS

ESTABLISH YOURSELF AS A THOUGHT LEADER

FORM MEANINGFUL CONNECTIONS

SUPPORT CLIENTS PAST THE BUY STAGE

ASK YOURSELF:
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H OW T O I MPLE ME N T  
A N  I N BOU N D S T R A T E G Y

STEPS TO IMPLEMENT AN INBOUND STRATEGY

GOAL SETTING

GET SEEN

GENERATE LEADS/CUSTOMERS

KEEP CUSTOMERS

EVALUATE YOUR SUCCESS



R E S OU R CE S  T O
I MPLE ME N T  A N
I N BOU N D
S T R A T E G Y

RESOURCES TO IMPLEMENT AN INBOUND
STRATEGY

GOAL TRACKING SYSTEM

BUYER PERSONA/PERSONALITY SHEETS

EDITORIAL CALENDAR

SOCIAL MEDIA CALENDAR
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WH A T  I S  OU T BOU N D
MA R K E T I N G ?

EXAMPLES OF OUTBOUND MARKETING

HOW OUTBOUND MARKETING WORKS
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H OW T O 
I MPLE ME N T  A N  OU T BOU N D
S T R A T E G Y

STEPS TO IMPLEMENT AN OUTBOUND STRATEGY

GOAL SETTING

CREATE YOUR BUDGET

GET SEEN

EVALUATE YOUR SUCCESS
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OU T BOU N D
S T R A T E G Y

R E S OU R CE S  T O I MPLE ME N T  
A N  OU T BOU N D S T R A T E G Y

RESOURCES TO IMPLEMENT AN OUTBOUND
STRATEGY

GOAL TRACKING SYSTEM

CONTENT

EDITORIAL CALENDAR
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INBOUND MARKETING

OUTBOUND MARKETING

WH A T  A R E  T H E  DI F F E R E N CE S ?
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WH A T  A R E  T H E  BE N E F I T S ?

INBOUND MARKETING

OUTBOUND MARKETING
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WH Y  Y OU  S H OU LD WOR K
WI T H  A N  A G E N CY  ON  Y OU R
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BENEFITS OF WORKING WITH AN AGENCY

EXPERTISE

RESOURCES

INDUSTRY EXPERIENCE



I MPOR T A N CE  OF
CH OOS I N G  T H E
R I G H T  A G E N CY

DON ' T  LOS E  CR E DI BI L I T Y  BY  T R Y I N G  T O
DO I T  WI T H  L I MI T E D A V A I LA BLE  T I ME
OR  BY  CH OOS I N G  T H E  WR ON G  A G E N CY

POTENTIAL PITFALLS

LOW FOLLOW-THROUGH & LOSS OF LEADS

LACK OF QUALITY CONTENT

DAMAGED REPUTATION


